Special Edition: Alcohol Abuse Awareness... Prevention through Education by Office of Student Services,
Ouachita Baptist University 
Scholarly Commons @ Ouachita 
Ouachi-Talk Ouachita Alumni 
5-6-1994 
Special Edition: Alcohol Abuse Awareness... Prevention through 
Education 
Office of Student Services 
Follow this and additional works at: https://scholarlycommons.obu.edu/ouachitalk 
 Part of the Organizational Communication Commons 
r--------.t--__ 'fhe -------1 






•Don't let this be the reason you stop drinking and driving• 
DON'T DRIVE DRUNK, OR RIDE WITH ANYONE WHO DOES. 
A message from the Reader's Digest Foundation 
- --- - - - - - - --
Illusion vs. Reality 
We live in a society in which drug use has become acceptable. Do you have a .. ..,uu...._.. 
Take a drug. Can't fall asleep? Take a drug. Can't stay awake? Take a drug. Feel down? 
a drug. Want to impress your friends? Too shy to a:sk for a date? W anna have fun at a party? 
a brand of alcohol just for you. 
Alcohol certainly gives the illusion of a big payoff in terms of making us feel good or 
us get something we want. But the fact is, using alcohol has costs--costs that can 
immeasurably higher than any payoff. For example, consider the downward spiral created 
alcohol use. Using alcohol leads to an initial feeling of euphoria (a high). This is followed by a 
(sometimes a hangover) which seems like a good reason to repeat the use. It results in a rtn.,un• 
spiral like the one depicted below 
The advertising industry exposes us to thousands of messages per day, many a.LU.I...,.. 
convincing us that there is a big payoff for using alcohol. But stop and think--is alcohol 
necessary to have a good time, to celebrate life, to have positive relationships? What role 
alcohol use play in creating problems rather than solving them? Does the alcohol industry 
have our best interest at heart? 
This edition of the Ouachi-Talk contains information designed to help you sift thro 
illusion and get to the reality, so that you can make intelligent choices. Fortune or misfortulll 
your choice! 
(Adapted from Dave Ellis, Becomin~ a Master Student, College Sur:vival, 1985) 
'ne is a mocker and strong drink a brawler, and whoever is 




This Alcohol Abuse Awareness Campaign was made possible in part through a grant geiJICSi•l 
provided by the Arkansas Collegiate Drug Education Committee. 
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